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Written by the researchers
th emselves, these eye-o peni ng Qualitative Case Study Research Using Secondary

Case

Case StUdieS fOIIOW real researCh . Data: Challenges and Opportunities

projects — walking you through why B -

Publication year:

Discipline: E

methods were chosen, and how the -
inevitable unforeseen challenges

were overcome. Explore and learn

from the realities of research, so e a—————— | [

data. This method was used to study an institutional change in the petroleum exploration and
u . production sector in India where the institution, once modified, gradually reverted near to its pre- Pro verview and
Often I eft Out Of Ou rn a I artl CI eS a n d change state. Since the main interest was on an event that occurred in the past. our emphasis was
on accessing reliable secondary data sources that were representative of the different stakeholders Research Design and Preciical Considerations
invelved, captured their varying perspectives, and provided a rich, detailed understanding of the cti
events. Thus, in order to address the multidimensional nature of the phenomenon, we included
k relevant data from government reports, newspaper articles, magazines, and academic articles for
e X O O S - our study. We further employed a narrative approach, with institutional theory providing the
theoretical understanding to address our research objective. This case discusses challenges of using
secondary data in case study research and provides solutions on dealing with them. Further, this
case provides suggestions on how readers who intend to engage in similar types of research using

secendary data could improve upen validity and reliability-related concerns with respect to this
methed.

Retroleum ind:
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Business and Management:

Business and Management researchers are interested in business-related phenomena, in contexts from commercial
businesses to NGOs and charities, to the administrations of schools and hospitals. Areas of interest to researchers
include studies of leadership, organizational behavior, and human resource management. Case study methods have a
long tradition in Business and Management research, and action or participatory research approaches allow
researchers and participants to impact the organisation they are working in. For an introduction to doing Business and
Management research, try Doing Manggement Research.

f dOing Chapters
management ﬁ t.
research g

Constructing the Research Problem
Exploring and Testing
What Approach with Which Data?

Researching Content and Researching Process

Part |l /[Implementation
Research Design

Linking Concepts and Data
. Sampling
< Data Collection and Managing the Data Source

Validity and Reliability

Doing
Research
Online

Doing
Research
Online

E Cases Add tolist ()

On-site Versus Online Data Collection Techniques When
Researching Satisfaction of Spectators of Sports Events
Authors:  Eva Podoviovnik, Miha Lesjak

Publisher:  SAGE Publications, Ltd.

Original publication date: 2022
Methods:

Abstract:

The aim of this case study is to present the adapted research design and provide a
comparisen between on-site and online data collection techniques when measuring the

Show full abstract ~

E Cases acdtolist ()

Researching During Crisis: Online Interviewing as a (Simple?)
Solution

Authors:  Victoria Barker, Kevin Broughton, Nick Henry
Publisher:  SAGE Publications, Ltd.
Original publication date: 2022

Methods: Qualitative interviewing, Observational research, Online interviews

Abstract:

This case study describes an example of a research project that switched to online
interviewing from face-to-face interviewing. It did so in respense to crisis conditions (the

Show full abstract
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This article explores through the concept of dark hospitality why some people choose to die in a hotel, rather than at home, in a hospice
or a hospital. Through in-depth interviews with hotel managers and junior staff at four luxury city hotels, this issue was explored from
the perspective of ordinary hotel guests, all of whom had a longterm relationship with the hotel where they died. The hotel staff
suggested that the reasons why some people choose to die in a hotel include loneliness, fear and minimizing emotional distress for their
friends and relatives. The impact of managing such guests is also investigated and the results suggest that although managers do care
about the impact on the reputation of the hotel, they, along with their staff, are very much affected emotionally by these types of
planned deaths. The suggestion emerged from the interviews that with an increasing ageing population, perhaps in the not-too-distant
future, the ‘hospice hotel' could emerge as a new commercial hospitality product.
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Interviewing and Observing Clothing Store Workers

By: Kyla Walters & Joya Misra
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Publisher: SAGE Publications Ltd

Publication year: 2018 Online pub date: January
03,2018

Discipline: Sociology
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Content pathway
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2. Getting Started with Data

The content pathway covers all
stages of academic study, so
there’s something for everyone;
from undergraduates
developing critical thinking
skills, to graduates looking

to improve their data literacy
or data science skills, right
through to early career
researchers looking to get
published in a journal.

68 courses available now

Collection 2 titles are indicated in bold.

* Introduction to
Artificial Intelligence

* Know Your Numbers

« Statistical Significance

1. Information Literacy
+ Critical Thinking
+ Critical Reading & Writing

* Develop Your Search Strategy

+ Fact-Checking Sources

*Leveraging Gen Al for Academic Excellence

*Reading Journal Articles

*Unlocking Statistics

éﬂ%! it 5 {7 =

3. Doing Equitable & Inclusive Research

* Conducting Culturally
Responsive Research
*Getting Ethical Approval
for Your Project

*Navigating Institutional Racism
Within Higher Education

* Research Ethics for Beginners

E}: A=A %-l-
JuLaXna

4. Research Planning

* Applied Digital Humanities

+ Conduct a Literature Review

* Digital Humanities for Beginners

* Digital Methods for Beginners

*Plan Your Final Research Project

* Ethnography for Beginners

* Grant Writing for Beginners

*Plan Your Focus Group

* Plan Your Project

* Research Design in Social
Data Science

+ Research Proposal
+ Research Question

—f Varaw
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5. Collecting & Managing Data

+ Cleaning Messy Data

* Collecting Social Media Data

* Do Your Interviews
*Finding & Avoiding
Mistakes in Research

* Gathering Evidence for
a Systematic Review

* Introduction to APIs

* Introduction to Data
Management

* Introduction to Text Mining
+ Practical Data Management

inR

BRI
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6. Analyzing Data

* Analyzing & Interpreting
Quantitative Data

+ Analyze Qualitative Data

* Fundamentals of Quantitative
Text Analysis

* Intermediate Python Skills
«Introduction to Python
+*Introductionto R

+See Numbers in Data

*Synthesizing Data & Writing

Up a Systematic Review
*Using Large Datasets in Research
+Working with Transcribed Data

/L
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8. Getting Published

« Article Acceptance
to Promotion

* Choosing a Journal

* How to Write a Journal
Article 1

* How to Write a Journal
Article 2

* Introduction to Journal
Publishing

+ Peer Review, Feedback
& Decisions

* Publishing for Impact

* Submission & Final
Touches

_$7)

7. Reporting Findings

*Chart Smarter: Mastering
Data Visualization

+ Interactive Visualization with R
* Introduction to Data Visualization
* Power Presenting: Crafting

Visually Compelling Data Stories

* Present Your Research

* Run Your Focus Group
+Sampling for Beginners
+ Using APIs in Research

*Write a Questionnaire

*The Art of ChatGPT Interactions d B
* Unlocking Voices:

Research with Historically
Marginalized Communities

— sagelearningresources.com/campus
Click Here. -

+ Gather Your Data Online
* Get Your Data from
Social Media

*Write Better Data Stories
*Write Your Final Research Project
+ Write Your Lab Report
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Information Literacy

Critical Thinking: An Online Course

Critical Reading and Writing

Leveraging Gen Al for Academic
Excellence

The Art of ChatGPT Interactions

Data literacy

Know Your Numbers

See Numbers in Data

Statistical Significance
Introduction to Data Visualization
Unlocking Statistics

Working with Transcribed Data

Research skills

Digital Humanities for Beginners
Digital Methods for Beginners
Ethnography for Beginners

Grant Writing For Beginners
Research Design in Social Data
Science

Present Your Research

Do Your Interviews

Conduct a Literature Review
Analyze Qualitative Data
Introduction to Data Management
Develop Your Search Strategy

N



Data science skills

Introduction to R

Practical Data Management with R
Interactive Visualization with R
Introduction to Python
Intermediate Python Skills
Introduction to Text Mining

Fundamentals of Quantitative Text
Analysis

Collecting Social Media Data
Introduction to Artificial Intelligence
Cleaning Messy Data

Find all our courses at

sagelearningresources.com/campus

Getting Published

Introduction to Journal Publishing
Publishing for Impact

Choosing a Journal

How to Write a Journal Article Part 1
How to Write a Journal Article Part 2
Submission and Final Touches

Peer Review, Feedback and
Decisions

Article Acceptance to Promotion
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The Art of ChatGPT Interactions Expert Instructor

Interactlons

Online course

Sage Campus

Leo Lo, Dean of The
College of University
Libraries and Learning
Sciences, University of
New Mexico - and Al
Literacy Guru

v What is the relationship between a
prompt and an output?

v Why learning to use ChatGPT is a
valuable skill

v" How to use a systematic approach to
produce consistent, coherent and
contextually relevant responses

N



Prompts and Outputs: The Basics
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Module 1
ChatGPT Conversations:
Impactful Interactions
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Give It a Go
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Try rewriting & stranger prompd. and explain why this prompe ey elicit s better response
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Module 2
A Framework for Effective Al
Communication

Test Your Knowledge

1 th le we will look at the CLEAR Framework and how it con help you develop prompting shils. Ths framework
offers a structures 1 approach to crafung prompty. Before we explore the framework i more detal have 2 go at
AEWETING Rese questions © y find out how much you already undersiang
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WHAT'S WRONG
WITH BEING
BIASED?

-~
o r
MARSN N

o,

u, seems like ages
(1125 great to see on’m starving. Shall

|
i we last met: ;
sm:;ee go to the restaurant across th

street? It 1o0kes OK to me.

e

WHAT WILL YOU DO?
OPTION A:

Go for your friend's choice. It isn't clear what
type of food it serves, but it's close by so
should be fine,

OPTION B:
Suggest you have a look online to find out how
well the restaurant is reviewed.

OPTION C:

Ask your friend if he would like a drink before
eating, and hope someone in the bar can
provide a recommendation,
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SageBusiness
« Complete Collection 2025

More than 6,750 cases!

More than twenty-five global content partners

2,400+ exclusive Sage Original cases

Foundational business coverage

Emerging trends across the global landscape

Diversity of region, authorship, business type, economic viewpoint

82% of cases are exclusive to Sage and/or the library market

Business Sage is a proud Business
: Education Alliance Member of
AACSB Eﬁ;‘:.‘lcncgleon AACSB International, the world's

most prestigious accreditation
body for business schools.
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Meet Our Content Partners

The Berkeley-Haas Case
Series, Haas School of
Business, University of
California, Berkeley, USA

Cambridge Judge Business
School, University of
Cambridge, UK

Human Kinetics, Inc., USA

The International Council on
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Institutional Education
(ICHRIE), USA
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Kellogg Schoo nf
Management, Northwestern
University, USA

Rotterdam School of
Management, Erasmus
University, The Netherlands

Society for Case
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School of Management,
Fudan University, China
Wits Business School,
University of Witwatersrand,
South Africa

Yale School of Management,
Yale University, USA

And more!
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SageBusiness

How does SAGE Business Cases compare?

Teaching notes
included in cases

Discussion gquestions
included in cases

Learning objectives
included in cases

Campus-wide access

Perpetual access

Host 4,850+ global cases

Over 20 prestigious content
partners

Editorially curated case series

Access to authorized alumni

MARC Records for each case

Flexible pricing models

Citation export to major
reference managers

Collection coverage

General Business & Management

Accounting

Business Ethics & Corporate Social Responsibility
Economics

Entrepreneurship

Finance

Human Resource Management

Information & Knowledge Management
International Business & Management
Leadership

Marketing

Operations Management
Organizational Studies

Strategic Management

Sports Management

and morel
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SageBusiness

Short, news-driven cases that maintain
relevance while connecting theory to
current affairs in business

Ready to implement—no prep work is
needed from students. They're an
excellent tool an instructor can use to
kick off discussion at the start of class

Published six times per year. As the news
changes, so does our content (60 total in
2025)

All cases have teaching notes and
discussion questions
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Express Cases — Release 2, 2025 (Mar-Apr)

Sage Business Cases: Express Cases
|- Shreshthi Mehta

Express Cases help deliver classes that are timely and reflective ¢

Collections of ten new Express Cases published quarterly Eﬁ%%_ﬁ&m Sh I'EShthI MEhta

News-driven cases connecting theory to current affairs in bt
Shorter case format that is ready to implement - no prep w 2= - B = o = ? —ﬁﬁ%*@%
All cases include teaching notes and discussion questions
++
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Release 2, 2025 - Coming soon!
/
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* BlackRock Buys Panama Canal Ports: USA Tightens Grip on |

: tellite Supremacy - S
. mmﬁm&imgm@mwmgﬂgpmmv -
e |nside the CFPB Crackdown: Is Consumer Protection at Stak
¢ New Opponents Signal Fresh Challenges and Opportunities N ; 3 _ uﬁmﬁﬁéﬁﬁgﬁ

¢ The Trouble With Tariffs - Madeline Rae
The 120-hour Grind: DOGE and the Future of Work - Madeli 3 ! TEEHES ——f%?%fﬁ' '%E
The Incredible, Unaffordable Egg - Kelsey Lawrence
France's PFAS Ban Doesn't Stick to Cookware - Kelsey Lawrence

» Sweeping Federal Layoffs Leave U.S. Bracing for Impact - Madeline Rae
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By: Joyce Young & Kuntal Bhattac
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Publication year: 2024 o)
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