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This SDGs-based strategy enhances our dedication to promoting impactful research and aligns with our role
as a founding signatory of the UN SDG Publisher Compact. This strategy communicates our purpose-driven
brand and supports the education, publication, and impact of research aligned with the SDGs.

Through our Real Impact manifesto, we collaborate with partners to redefine “research impact,” challenging
outdated metrics. We acknowledge the barriers that exist and strive to foster a more equitable environment
where research can thrive. Our focus includes advocating for innovative dissemination formats, robust

support systems, and greater recognition of impactful work.
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The five Emerald Goals encompass overlapping SDGs to address complex societal challenges through
curated, interdisciplinary content. Each Goal has a dedicated landing page with a mix of traditional and
non-traditional resources, supported by corresponding social media accounts to engage communities.
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https://www.emeraldgrouppublishing.com/journal/tcj
https://www.emerald.com/insight/publication/issn/1544-9106
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