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Abstract

Abstract Purpose

The rapid growth of artificial intelligence is disrupting various industries, including the tourism
sector. This paper aims to outline the applications, benefits and risks of ChatGPT and large

2. ChatGPT implications language models in general on tourism. It also aims to establish a research agenda for

for tourism investigating the implications of these models in tourism.

1. Introduction

[N]

ChatGPTfor tourism o /methodology/approach
- aresearch agenda & &Y/appros
Drawing on the available literature on ChatGPT, large language models and artificial

intelligence, the paper identifies areas of application of ChatGPT for several tourism
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4. Concluding remarks
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This case study focuses on the importance of involving both hotel employees and guests in On this page

sustainability initiatives in the hospitality industry. Hotels have a significant impact on the

environment, and sustainability has become a critical issue that needs to be addressed. The case Learning Outcomes

builds up an argument that the involvement of employees and guests in sustainability efforts can
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Summary

This case study evaluates Iceland’s emergency response plans for mitigating the impact of natural disasters on tourists.
Recent natural disasters, including earthquakes and volcanic eruptions from late 2023 to early 2024, are discussed to
illustrate the implementation of these plans. The study outlines the main components of Iceland’s emergency response
plan, highlighting the roles of government agencies, police districts, and tourism-related groups. It emphasizes the plan’s

effectiveness in prioritizing the safety of tourists through evacuation procedures, mitigation measures, and coordination
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Alix had considered her city's downtown a gem and her investment in a hotel there a home run. But On this page
with Covid-19 and the frequent protests by opposing political groups that occurred during the years
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After two fatal crashes of Boeing 737 MAX aircraft within five months, killing all 346 people aboard On this page

both planes, the Chicago-based U.S. aviation giant Boeing Co. was faced with a major crisis. In March
2019, aviation authorities around the world grounded the Boeing 737 MAX passenger airliner. Public

Case
trust in Boeing had fallen to its lowest point in its over 100 years' of storied history. However, the
way Boeing and its top management handled the crisis has led to distrust and disappointment with Boeing - The Aviation Leader
both the public and stakeholders. The belated response by its CEO Dennis Muilenburg, the The Boeing 737 MAX

company's reluctance to shoulder responsibilities, and inconsistent public statements all have

contributed to a deepening lack of confidence in Boeing. Figure 1: Timeline of the MAX crisis

Boeing's Response to the MAX Crisis
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Alaska Airlines passengers sue Boeing over 737 Max 9 blowout incident
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Passengers from Alaska Airlines Flight 1282 are suing Boeing after a door-like panel on its Boeing 737 Max 9 plane detached
midflight, causing rapid depressurization in the cabin, their attorneys said in a news release.

The complaint, filed Thursday in a Seattle court, names six passengers and a family member as plaintiffs. It says the Jan. 5
incident resulted physical injuries, including a concussion, bruises, difficulty breathing and bleeding ears, as well as emotional
trauma_ It also alleges that many of the oxygen masks on the plane seemed inoperable Boeing declined to comment.

Alaska Airlines, which offered passengers an apology, a full refund for the aborted flight and $1,500 "to assist with any
inconveniences,’ is not named as a defendant in the case.

"This nightmare experience has caused economic, physical and ongoing emotional consequences that have understandably
deeply affected our clients, Daniel Laurence, a lawyer with the Stritmatter Kessler Koehler Moore firm, said in a statement. He
pointed to what he called "Boeing CEO Dave Calhoun's forthright admission that this terrifying event was caused by Boeing's
'mistake™ as the impetus for the proposed class-action suit. Calhoun told employees during a company meeting Tuesday that,
"We're going to approach this No. 1 acknowledging our mistake, The Washington Post reported.

The incident rekindled scrutiny of Boeing, which manufactured planes involved in two fatal crashes in 2018 and 2019, and
prompted the Federal Aviation Administration to ground some Boeing 737 Max 9 planes as it investigates. This week, Alaska
Airlines and United Airlines shared that technicians had found loose hardware in the same sections of the same type of aircraft
in their fleets.
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Walmart, the renowned U.S. multinational retailer, has unveiled Bettergoods, a premium food line
aimed at attracting a more affluent clientele. Known for its competitive pricing, this initiative marks a
strategic shift in Walmart's branding efforts to redefine its market pasitioning. This move is

strategically aimed at competing more effectively within the upscale food segment. This case study
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Summary

The night markets have become cultural landmarks in Taiwan. They are not only a ‘must-see’ for tourists but also leisure (i )

e Summar : ; . : > : . . i : .
5 spaces where local and foreign residents interact regularly. It is key for Taiwan to maintain strong ties with its 13 diplomatic

The Value and Interest of y : > ; A : g ; ~
the Case Study allies, many of whom are Small Islands Developing States (SIDS) in the Caribbean. This situation has turned Taiwan into a
Background unique meeting point for people from distant SIDS. This case study collects the perspectives of the Anglo-Caribbean ©
Taiwan's Night Market community residing in Taiwan regarding their experiences with night markets. We conducted interviews and in situ n
Culture &

observations to gather insights into the initial impressions, motivations for attending, and discouraging experiences at night
First Impressions

markets among Caribbean expatriates from Saint Kitts and Nevis, Saint Lucia, Saint Vincent and the Grenadines (SVG), and &

Motivations
Belize. This case study evidences that despite cultural differences, language barriers, and prejudices, the night markets play

Discouragements
an important role in the integration process of the expats into Taiwanese society.

Conclusions
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